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16 TH ANNUAL FESTIVAL
DECEMBER 8-12 ,  2021  IN  NEW ORLEANS

PHOTONOLA ’S

PhotoNOLA,  New Or leans ’  annua l  fest iva l  o f  photography 
i s  produced by  the  New Or leans  Photo  A l l iance  (NOPA) , 
a  vo lunteer - run ,  501(c) (3)  nonprof i t  o rgan izat ion .   
Every  December,  PhotoNOLA par tners  w i th  museums , 
ga l l e r ies ,  and  a l te rnat ive  venues  across  the  Crescent 
C i ty  to  showcase  ext raord inary  bod ies  o f  photograph ic 
work .  Estab l i shed  and  emerg ing  a r t i s t s  jo in  nat iona l l y-
prominent  curators ,  pub l i shers ,  ga l l e r i s t s ,  ed i to rs ,  and 
a r t  co l l ec tors  to  a t tend  exh ib i t ions ,  por t fo l io  rev iews , 
l ec tures ,  workshops ,  and  educat iona l  p rogramming 
th roughout  the  c i ty.   Most  events  a re  f ree  and  open  to 
the  pub l i c ,  i n  l a rge  par t  due  to  sponsors ,  funders  and 
par tnersh ips .  

PhotoNOLA i s  the  premier  oppor tun i ty  to  reach  New 
Or leans '  v ib rant  photograph ic  communi ty,  as  we l l  as 
pat rons  t rave l ing  f rom a l l  over  the  g lobe  to  at tend .  We 
very  much  hope  that  you  w i l l  cons ider  sponsor ing  our 
upcoming  ce lebrat ion  o f  photography  that  i s  as  un ique 
and  v ib rant  as  the  c i ty  that  insp i red  i t .

For  more  in format ion ,  v i s i t  www.photonola .org

Cons ider  par tner ing  w i th  NOPA to  ce lebrate  and  suppor t 
photography  together  in  2021 .

cover :  Mami -and-S i s te rs  © Pr iya-Kambl i  above :  ©  Amy Breaux   

PhotoNOLA i s  a  fest i va l  p roduced  by  the  New Or leans  Photo  A l l i ance  (NOPA) ,  a  501 (c) (3)  nonprof i t  o rgan izat ion .

Founded in  2005 ,  the  miss ion 
o f  the  New Or leans  Photo 
A l l i ance  i s  to  encourage  the 
understand ing  and  apprec ia t ion 
o f  photography,  and  to  c reate 
communi ty  and  oppor tun i t i es 
fo r  photographers  in  the  Gu l f 
South ,  th rough  exh ib i t ions , 
p ro fess iona l  oppor tun i t i es ,  and 
educat iona l  p rograms .  NOPA 
st r ives  to  be  a  cu l tu ra l  s t imu lus , 
foste r ing  economic  and  a r t i s t i c 
g rowth  wh i le  p reserv ing  the 
r i ch  and  d iverse  photograph ic 
cu l tu re  o f  New Or leans  and  the 
southern  reg ion .  
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I  found  a  c i ty  booming .  So  much  so  that  I 
on ly  saw a  f ract ion  o f  what  was  on  d i sp lay. 
Photography  exh ib i t ions  were  everywhere . 
Robot  parades ,  Second l i nes ,  l ec tures , 
open ings ,  mus ic ,  a r t ,  i t  was  everywhere . 
PhotoNOLA rocks ,  and  New Or leans  rocks . 

Jonathan  B lauste in

photo :  Ambient  P ressure  12 ,  ©  Rebecca  Na jdowsk i



Portfolio Reviews
PhotoNOLA’s  Por t fo l io  Rev iew program of fe rs  70 
photographers  the  chance  to  present  the i r  work  to 
in f luent ia l  members  o f  the  photograph ic  communi ty. 
Face- to- face  meet ings  w i th  ga l l e ry  owners ,  ed i to rs , 
pub l i shers ,  and  museum curators  f rom throughout 
the  U.S .  and  abroad  prov ide  photographers  w i th 
network ing  oppor tun i t i es ,  c r i t i ca l  adv ice ,  and 
gu idance  fo r  b r ing ing  the i r  work  to  a  l a rger  aud ience .  
The  Por t fo l io  Rev iew program i s  so  h igh ly  regarded  by 
the  nat iona l  photo  communi ty  that  the  70  spots  a re 
booked  a lmost  immediate ly  a f te r  reg i s t rat ion  opens .

PhotoNOLA i s  a  fest i va l  p roduced  by  the  New Or leans  Photo  A l l i ance  (NOPA) ,  a  501 (c) (3)  nonprof i t  o rgan izat ion .

PhotoWALK
PhotoNOLA Por t fo l io  Rev iew par t i c ipants  share 
the i r  work  dur ing  an  even ing  por t fo l io  wa lk  in 
the  Ogden  Museum’s  Pat r i ck  F.  Tay lor  L ib ra ry. 
The  PhotoWALK i s  f ree  to  at tend  and  prov ides 
the  pub l i c  an  oppor tun i ty  to  see  a  cornucop ia 
o f  photography  in  one  h i s tor ic  space .   I t  i s  one 
o f  the  most  popu la r  events  dur ing  the  ent i re 
fest iva l ,  regu la r ly  a t t ract ing  we l l -over  1000 
at tendees  every  year.

Exhibit ions
From venerab le  inst i tu t ions  l i ke  the  H i stor ic 
New Or leans  Co l lec t ion  to  restaurants  and 
cof fee  houses ,  over  65  venues  a l l  over  New 
Or leans  exh ib i t  photography  in  con junct ion 
w i th  the  PhotoNOLA fest iva l  each  year.   The 
ent i re  Crescent  C i ty  becomes  a  showplace  fo r 
beaut i fu l  and  power fu l  images  that  a t t ract  a 
s teady  f low of  v i s i to rs  th roughout  the  month 
o f  December. 
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Education & Workshops
PhotoNOLA of fe rs  oppor tun i t i es  to  l ea rn  about  a  w ide 
var ie ty  o f  photo- re la ted  sub jects .   Last  year  a lone , 
a t tendees  rece ived  va luab le  inst ruct ion  on  how to 
ed i t  the i r  por t fo l ios ,  market  the i r  photography,  c reate 
luminous  t in type  images ,  and  hone  the i r  c reat ive 
v i s ions .   C ig  Harvey,  R ichard  Rena ld i ,  Mat t  B lack , 
and  Ruddy  Roye  a re  but  a  few of  the  wor ld-c lass 
photographers  who have  led  workshops  and  g iven 
lec tures  in  recent  years .

PhotoNOLA workshop  © Betsey  Gos l ing  PhotoNOLA i s  a  fest i va l  p roduced  by  the  New Or leans  Photo  A l l i ance  (NOPA) ,  a  501 (c) (3) 

nonprof i t  o rgan izat ion .

Keynote Lecture
A luminary  o f  the  photograph ic  communi ty 
g ives  the  annua l  PhotoNOLA Keynote  Address 
a t  the  New Or leans  Museum of  Ar t .   I n  recent 
years ,  Ke i th  Car te r,  Xav ie r ra  S immons ,  and 
Emmett  Gowin  have  a l l  i nsp i red  aud iences 
w i th  the i r  c reat ive  ins ights  and  w isdom.   The 
event  i s  f ree  and  open  to  the  pub l i c  and  year ly 
a t t racts  s tand ing- room on ly  c rowds .

Virtual events / vr
Metacu l ture  X  PhotoNOLA :  I n  par tnersh ip 
w i th  MetaCu l tu re  a  B lack-owned v i r tua l  events 
bus iness  founded on  the  idea  o f  inc reas ing 
d ivers i ty  in  the  metaspace ,  PhotoNOLA was 
ab le  to  cont inue  w i th  the  fest iva l  dur ing  the 
unprecedented  t imes  dur ing  the  pandemic , 
wh i le  expand ing  our  aud ience  and  communi ty. 
Through  the  soc ia l  VR p lat fo rm,  A l t space , 
MetaCu l tu re  and  PhotoNOLA worked  together 
to  change  concept ions  o f  how ar t  i s  p resented 
and  rece ived .  Metacu l tu re  X  PhotoNOLA 
featured  53  Photographers  17  Ga l le r ies 
spann ing  3  days  o f  the  fest iva l . 

ff
ee

ss
ttiivv

aall oo
ff pphhoottooggrraapphhyy iinn NNeeww

 oo
rr

llee
aa

nn
ssPHOTO



2020 Reviewers List
Kate  Anderson ,  Boston  Ar t ,  I nc .

Makeda  Best ,  Harvard  Ar t  Museums

Jonathan  B lauste in ,  A Photo  Ed i tor

Laura  B le reau ,  Newcomb Art  Museum

Joan  Brookbank ,  Joan  Brookbank  Pro jects

Darren  Ch ing ,  Klomp Ch ing  Ga l le ry

Cather ine  Ede lman ,  Ede lman  Ga l le ry

Jon  Fe inste in ,  Humble  Ar ts  Foundat ion

Lar ry  Gawel ,  Workspace  Ga l le ry

Hamidah  G lasgow,  The  Center  fo r  F ine  Ar t  Photography

Gregory  Har r i s ,  High  Museum

Edward  (Edd ie)  Heber t ,  F ine  Ar t  Consu l tant ,  New Or leans

Ben jamin  H ickey,  Hi l l i a rd  Museum

Samantha  Johnston ,  Co lorado  Photo  Ar ts  Center

Michae l  K i rchof f,  Ana log  Forever  Magaz ine

Sarah  Leen ,  Visua l  Th ink ing  Co l lec t ive

Douglas  Marsha l l ,  Marsha l l  Contemporary

Adam Monohon ,  Center  fo r  Creat ive  Photography

Jenn i fe r  Mur ray,  F i l te r  Photo

Ksen ia  Nour i l ,  P r in t  Center

Sasha  Patk in ,  Harvard  Bus iness  Rev iew

Br ian  P iper,  New Or leans  Museum of  Ar t

Roula  Se ika ly,  Humble  Ar ts  Foundat ion

Al ine  Smi thson ,  Lenscratch

Mary  Vi rg in ia  Swanson ,  MVS and  Assoc iates

Barbara  Tannenbaum,  Cleve land  Museum of  Ar t

Pau la  Tognare l l i ,  Gr i f f in  Museum of  Photography

L isa  Vo lpe ,  Museum of  F ine  Ar ts ,  Houston

Leah  Woodruf f,  I ndependent  Ed i tor

Jane  Yeomans ,  Bloomberg  Bus inessweek

Jenn i fe r  Yof fy,  Yof fy  PressKather ine  Ware ,  New Mex ico  Museum of  Ar t



By sponsor ing  the  16 th Annua l  PhotoNOLA Fest iva l , 
your  company  w i l l  ga in  v i s ib i l i ty  th rough  our 
extens ive  market ing  campa igns ,  thereby  reach ing 
a  w ide  aud ience  o f  photographers ,  ga l l e r i s t s , 
ed i to rs ,  co l l ec tors ,  curators ,  and  cu l tu ra l l y 
soph ist i cated  ind iv idua l s  who  a re  pass ionate  about 
photography,  the  a r t s  and  communi ty.  Fest iva l 
sponsorsh ip  suppor t  exh ib i t ions  and  programming 
as  we l l  as  t rave l  and  hous ing  fo r  a r t i s t s ,  curators 
and  indust ry  l eaders  cont r ibut ing  to  the  event .  I n -
k ind  donat ions  a re  encouraged  and  w i l l  be  c red i ted 
accord ing  to  the i r  fu l l  monetary  va lue  as  out l ined 
be low.  Some of  our  most  success fu l  co l l aborat ions 
have  been  poss ib le  th rough  in  k ind  cont r ibut ions . 
Let ’s  work  together !

Palladium Sponsors $10 ,000+  
Suppor t  a  PhotoNOLA Featured  Event

	 • �Exclusive naming rights to one PhotoNOLA event (e.g. PhotoWALK, Keynote Address, Closing Night Party)
	 • �Two seats at private dinner honoring reviewers and VIP speakers 
	 • �Full-page advertisement insert included with every festival map (citywide distribution)  

	 • �Table during CURRENTS opening and PhotoWALK (average attendance 1000+)

	 • �Enhanced social media exposure on Facebook, Instagram, and Twitter

	 • �Prominent placement of promotional materials at portfol io reviews and information/welcome tables

	 • ��Logo recognition in print advertisements (commitment needed by October 1st)

	 • �Logo recognition on al l  printed material including signage, f l iers,  maps, postcards, invitations and posters 

(citywide distribution, commitment needed by October 1st) 

	 • �Name, logo, and l ink on PhotoNOLA.org website sponsors page 

	 • ��Recognition in social media including Facebook, Instagram, and Twitter (over 15,000 combined fol lowers)

	 • ��Opportunity to include promotional material at the registration table and in registration bags given to 

review & workshop participants

Platinum Sponsors $5,000  
Fund a  Vi s i t ing  Ar t i s t  Exh ib i t ion 

	 • �Full-page advertisement insert included with every festival map (citywide distribution)  
	 • �Table during CURRENTS opening and PhotoWALK (average attendance 1000+)
	 • ��Enhanced social media exposure on Facebook, Instagram, and Twitter

	 • ��Prominent placement of promotional materials at portfol io reviews and information/welcome tables

	 • ��Logo recognition in print advertisements (commitment needed by October 1st)

	 • �Logo recognition on al l  printed material including signage, f l iers,  maps, postcards, invitations and posters 

(citywide distribution, commitment needed by October 1st) 

	 • �Name, logo, and l ink on PhotoNOLA.org website sponsors page 

	 • �Recognition in social media including Facebook, Instagram, and Twitter (over 15,000 combined fol lowers)

	 • �Opportunity to include promotional material at the registration table and in registration bags given to 

review & workshop participants

S P O N S O R S H I P  L E V E L S
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Gold Sponsors $2,500  
Sponsor  a  Vi s i t ing  Ar t i s t  Speaker

	 • �Enhanced social media exposure on Facebook, Instagram, and Twitter
	 • �Prominent placement of promotional materials at portfolio reviews and information/welcome tables
	 • �Logo recognition in print advertisements (commitment needed by October 1st)

	 • ��Logo recognition on al l  printed material including signage, f l iers,  maps, postcards, invitations and posters 

(citywide distribution, commitment needed by October 1st) 

	 • �Name, logo, and l ink on PhotoNOLA.org website sponsors page 

	 • �Recognition in social media including Facebook, Instagram, and Twitter (over 15,000 combined fol lowers)

	 • ��Opportunity to include promotional material at the registration table and in registration bags given to 

review & workshop participants

Silver Sponsors $1 ,000  
Sponsor  a  Rev iewer

	 • ��Logo recognition in print advertisements (commitment needed by October 1st)

	 • �Logo recognition on al l  printed material including signage, f l iers,  maps, postcards, invitations and posters 

(citywide distribution, commitment needed by October 1st) 

	 • �Name, logo, and l ink on PhotoNOLA.org website sponsors page 

	 • ��Recognition in social media including Facebook, Instagram, and Twitter (over 15,000 combined fol lowers)

	 • �Opportunity to include promotional material at the registration table and in registration bags given to 

review & workshop participants

S P O N S O R S H I P  L E V E L S
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A B O U T  T H E  F E N C E

The  PhotoNOLA FENCE i s  a  1000- foot  photography  insta l l a t ion  coming  to 
New Or leans  th i s  w in ter  fo r  the  very  f i r s t  t ime !  As  1  o f  1 1  host  c i t i es  in  Nor th 
Amer ica ,  The  PhotoNOLA FENCE wi l l  feature  the  work  o f  nat iona l l y  renowned 
photographers  and  reg iona l  photographers  se lected  by  a  ju ry  o f  accompl i shed 
a r t  p ro fess iona l s .

The  exh ib i t ion  w i l l  b r ing  compe l l i ng  v i sua l  s tor ies  in to  the  pub l i c  rea lm .  I t  i s 
the  cu l tu ra l  p rogramming  we  need  r ight  now:  The  PhotoNOLA FENCE wi l l  be 
f ree  and  eas i l y  access ib le  to  a  w ide ,  d iverse  aud ience  and  w i l l  a l low for  sa fe 
soc ia l l y  d i s tanced  v iewing  exper iences . 

The  PhotoNOLA FENCE spot l ights  a  w ide  range  o f  photograph ic  s tor ies  that 
e levate  our  understand ing  o f  the  wor ld-at - l a rge  and  top ica l  i ssues  c lose  to 
home.  We hope  you ’ l l  cons ider  par tner ing  w i th  us !

photo :  ©  Kay la  Stark



Presenting Partner $10 ,000+
	 • We name The PhotoNOLA FENCE after YOU
	 • Your name and/or logo on al l  cit ies’  photography fences, globally 

	 • Your name on event materials and websites of NOPA and The FENCE

	 • Social media promotion

	 • Free submissions to The FENCE exhibition cal l

Unprecedented Times Partner $5,000+
	 • Your name and/or logo on all  cities’ photography fences, globally 
	 • Your name on event materials and websites of NOPA and The FENCE

	 • Social media promotion

	 • Free submissions to The FENCE exhibition cal l

Cautiously Optimistic Partner $2,000+
	 • Your name and/or logo printed on The PhotoNOLA FENCE
	 • Your name on event materials and websites of NOPA and The FENCE
	 • Social media promotion

	 • Free submissions to The FENCE exhibition cal l

Small Business Sponsor $500-$1 ,000
	 • Logo recognition on the NOPA website
	 • Social media promotion
	 • Free submissions to The FENCE exhibition cal l

Individual Sponsor $250 
	 • Your name on the New Orleans Photo All iance website

	 • Free submissions to The FENCE exhibition cal l

	 • Neverending gratitude

S P O N S O R  T H E  F E N C E

O P P O R T U N I T I E S:



THANK YOU FOR TAKING THE T IME TO 
LEARN ABOUT SPONSORSHIP  OF THE  
16 TH ANNUAL PHOTONOLA FESTIVAL.  

To become a  sponsor,  o r  fo r  more 
in format ion ,  p lease  contact : 

L isa  Cates 
l cates@newor leansphotoa l l i ance .o rg 
(9 16)  505-5575

www.photono la .o rg  
www.newor leansphotoa l l i ance .o rg

@photoa l l i ance  
@photono la . fest iva l

Contact us
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